Step-by-Step Guide on How to Boost a New Post
(Note: You must first set up an ad account with Facebook in order to pay for the boosted posts. See the
“Getting Started with Facebook Advertising” guide on our website).

1. Open your business Facebook page, click on “What's on your mind, [Facebook Name]?
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2. Copy and paste your chosen text from the “Graphics & Text Options” on our website into the
text box. Then click the “Photo/Video” button below it. Upload or drag and drop one of the
accompanying photos we have provided in the “Graphics & Text Options” on our website. (First
save the image to your desktop).
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3. Once you have your text and photo the way you want it to appear, toggle on “Boost this post
to get more messages” or to when it's showing blue. Once that is on, click “Post”. Once it has
posted it will automatically pull up the screen to finish the boosting.
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4. Oncethe boost page opens, the first thing you see is the “Goal” section. We recommend keeping
the settings at “Automatic,” like it's shown.

Goal
What results would you like from this ad?

Automatic
” . . i Change
Let Facebook select the most relevant goal based on your settings.

However, if you think you want to change this, click on “Change” and a screen with more options will
be displayed. Choose the option you prefer and click “Save”. If you decide to keep it at automatic,
you can click “cancel”.

What results would you like from this ad?

Automatic @

/ ¥ Let Facebook select the most relevant goal based on your settings.
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=¥ Show your ad to people who are likely to send you a message on Facebook, WhatsApp,
or Instagram.

Good for: @

Get more engagement & O

Show your ad to people who are likely to react, comment and share.

Selecting this goal will start a new ad with the same image and text as your post since this goal can't be
used with your post.
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5. Next you will see a few more sections. First the “Ad Text” section. You will see the caption that
you inserted a few steps back. Facebook also suggest variations of Artificial Intelligence (Al)
text that can be used as captions as well. It is up to you on if you want to use the Al text. If it
conveys the correct message you are trying to send, then go for it. If you feel like it doesn't, you
can uncheck the boxes.
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Feeling the pinch of high heating bills? -
We've got you covered! Introducing Steffes ETS - your ticket to sffordable off- [ ]
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& Save Money on Your Heating Bill! u
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6. You can choose who is going to see your post/ad a couple different ways. The easiest way that
we would recommend is to simply choose “People in your local area” and select the mile radius
from your business you would like vour ad to cover.
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Another option that is a little more advanced is to target a specific profile of people who would be
most interested in your offer and most likely to be interested in learning about heating options
for their home. To do so, click the “edit” button directly under audience. A pop up screen will
appear. Select the gender, age range, and location of people you want to see the ad. Then type in
keywords of things those people would typically be interested in. Such as “electric heating”.

Create audience X

Select the location, age, gender and interests of Accounts Center accounts you want to
reach with your ad.

Audience name

Audience-2024-08-28|

Gender @

All @® Men () Women O
Age ©

18 65+

Selecting an audience under 21 in certain locations may limit your targeting
options or pause your ads. Learn more

Locations ©@

Locations

Type to add more locations

Q

United States

Dickinson + 10 mi x



7. Select how long you would like to run the ad and how much you want to spend during that
time. The more you spend, the more people your ad will be shown to and the more times it will
appear to them. (See the “Estimated daily results” on the right side to give you an idea of how
many people will see your ad).

Estimated daily results

Duration o Accounts Center accounts reached @ 105 - 305

O

Run this ad continuously @
Payment summary

Your ad will run for 7 days.

®

Choose when this ad will end

Total budget $7.00 USD
Days End date $1.00 a day x 7 days.
7 © ® B Sep 4, 2024 : .

Total amount §7.00 USD

Daily budget L]

Actual amount spent daily may vary. o We use data about you and your ad account to provide you with ads billing and

spending options.
Leam more

Estimated 105 - 305 Accounts Center accounts reached per day

*1.007

$1.00 $200.00

Your ad may get zero Replies. Similar businesses typically spend $11.00 per day. @

Placements [ ]

Recommended D

Advantage+ placements @

Let us maximize your budget across Facebook, Messenger, Instagram and Meta Audience Network to
help show your ad to more people.

8. Review your post and make sure it looks the way you want. Then click “Publish” to submit your
boosted post.
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